Experience. Senior Design Manager

Jan 2008 - Present
Clear Channel Outdoor UK

Digital Designer
June 2007 - Jan 2008
Clear Channel Outdoor UK

Junior Digital Designer
May 2006 - June 2007
Clear Channel International

Education. 2003-2006

2002-2003

1998-2000

Skills. Software

Languages

Interests.

www.garybrosnan.com
gary@garybrosnan.com
07951016093

brosnan.

Digital Designer

Responsibilities include:

+ Management of design work-flow and related liaison with
Senior Clear Channel Management.

» Spearhead Clear Channel’s Creative Service Dept

* Innovation and creative support for pitches and new
business development

+ Design and production of digital creative content for digital
outdoor displays such as at Piccadilly Circus

« Creative development and production of Clear Channel
Outdoor’s digital marketing material.

Responsibilities include:

+ Design and production of digital creative content for
digital outdoor displays such as Digital Roadside. Clients
include Inbev, Teletext, The Princes’ Trust and Sony
Entertainment.

« Creative development and production of Clear Channel
Outdoor’s digital marketing material.

Responsibilities include:

 Exclusive creative development of Clear Channel
International’s global digital marketing material.

« Creative development and production of Clear Channel
Outdoor’s digital presentation tools.

BA (Hons) Digital Media Production
London College of Communication

lllustration and Computer Graphics
London College of Communication

GCSEs and A Levels
(including Maths, English Lit & Lang and Art)
Gunnersbury Boys School

Photoshop, lllustrator, InDesign, Flash, Dreamweaver, After
Effects, Final Cut Pro and Soundbooth

Hand coded HTML & CSS (compatible with standards
compliant browsers), actionscript, basic javascript
XML and AE Expressions.

New Technology, illustration, and moving image.



